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• Support a smooth implementation 

• Prepare customers for the service change

• Enhance public awareness and perception 

GOALS
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Provide extensive customer information 
• Route-specific, tri-lingual, print and online, social media, 

mailers, call center, stop signage   

STRATEGIES 
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Conduct in-person outreach
• Transit Ambassadors on-board buses and at bus stops; diversity street team outreach  

STRATEGIES 
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Promote improved services & new programs 
• Direct mail, print/online advertising, outreach 

STRATEGIES 
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